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0 of 0 people found the following review helpful. Learning from A ProBy Cute Crissyl read the Kindle sample and
immediately had to buy the book version so that | can highlight the passages. A real wealth of knowledge from
someone whose actually in this business.O of 0 people found the following review helpful. Great Book, Great
Information! By Customer| appreciate the way Mr. Stevens communicated all of the information on Producing For
Profit. It's concise and fast enough to keep me engaged. Mr. Stevens has had an amazing career. | do hope to
eventually meet him and personally thank him for writing this book.Ed Ondatje

In Producing for Profit: A Practical Guide to Making Independent and Studio Films, Andrew Stevens provides real -
world examples and his own proven techniques for success that can turn passion into profit. Far more than just theory,
the book outlines practical applications that filmmakers of all levels can use to succeed in todays ever-changing
marketplace. Readers will learn how to develop screenplays that are commercial, and how to negotiate, finance, cast,
produce, sell, distribute, and market a film that will make a profit. The book contains numerous examples from the
authors own films, including sample budgets, schedules, and a variety of industry-standard contracts. Thisisthe
definitive book that every producer must have!

"Andrew Stevens has mastered every facet of filmmaking and there isnt a better teacher out there. Thisisnt film school
theory, its how to make afilm in the real world and make a profit." Roger Corman, Oscar winner and legendary
independent filmmaker "A must-read for every independent filmmaker and film student who wants to understand the
dynamics of the film industry and how to maneuver it while producing a film outside the studios. The insider
experience of the author gives this guide extraordinary value." Adele Schmidt, Professorial Lecturer, Film and Media
Arts Division, SOC, American University, Washington DC, and Director and Producer of the series on progressive
rock, Romantic Warriors: A Progressive Music Saga"In Hollywood Shuffle, learned the hard way how to make a
movie and make a profit. Andrew Stevens not only streamlines the process but gives you afool proof formulaon how
to get it done. Thisisthe best money afilmmaker can spend and will pay for itself many times over." Robert
Townsend, Award-winning DirectorAbout the AuthorAndrew Stevens has mastered almost every aspectof the
entertainment business, from creative filmmaker, writer, director, and producer, to corporate executive, leader in trade
and union negotiations and collective bargaining, the creative devel opment and physical production of motion
pictures, aswell as film sales, distribution, finance, publicity, and marketing. He has produced and financed over 175
motion pictures, including the hit comedy The Whole Nine Y ards and the cult classic Boondock Saints. His films have
generated over $1 billion in worldwide revenues. He is aformer award-winning and Golden Globe-nominated actor
and continues to be active in the motion picture business in addition to being an author, educator, motivational
speaker, and industry consultant. He served for a decade on the board of directors of the International Film and
Television Alliance, (formally theAmerican Film Marketing Association) and also served as chairman of the
Independent Producers Association (IPA).



