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Jonathan Gray : Television Entertainment (Communication and Society) (Volume 2) before purchasing it in
order to gage whether or not it would be worth my time, and al praised Television Entertainment (Communication
and Society) (Volume 2):

0 of 0 people found the following review helpful. Three StarsBy Debbi HernandezRequired for college class, exactly
as expected.1 of 1 people found the following review helpful. Quality information, clear argumentation, okay
organizationBy B. Goebel-StolzJonathan Gray's work is probably among the best argued case for the importance of


http://f3db.com/pub/links.php?id=0415772249

Television Entertainment analysis within the fields of media studies, social sciences, political economy, arts and
humanities. Though it refers back and forth among its own chapters often, it does so coping with the enormous size of
the research and masters this scope quite well.A must read for Television scholars without a doubt, and all interested
in knowing more about how media makes thisworld and us viewers "tick".

Television entertainment rules supreme, one of the worlds most important disseminators of information, ideas, and
amusement. More than a parade of little figuresin abox, it is deeply embedded in everyday life, in how we think, what
we think and care about, and who we think and care about it with. But is television entertainment art? Why do so many
loveit and so many hate or fear it? Does it offer awindow to the world, or images of afake world? How isit political
and how does it address us as citizens? What powers does it hold, and what powers do we have over it? Or, for that
matter, what is television these days, in an era of rapidly devel oping technologies, media platforms, and globalization?
Written especially for students, Television Entertainment addresses these and other key questions that we regularly
ask, or should ask. Jonathan Gray offers alively and dynamic, thematically based overview with examples from recent
and current television, including Lost, reality television, The Sopranos, The Simpsons, political satire, Greys
Anatomy, The West Wing, soaps, and 24.

'Even as media research internationalises and digital convergence shifts earlier assumptions, US television remains a
crucia reference-point. In this elegantly written book, Jonathan Gray confirms he is one of our most sure-footed
guides through television's complex intersections between politics and entertainment, economics and signification,
pleasure and power. Highly recommended!' - Nick Couldry, Goldsmiths, University of London, UK 'Television
Entertainment is masterful in both its breadth and detail. Gray compellingly and accessibly weaves together the current
thinking on television entertainment and skillfully engages an extraordinary range of the most recent literature. The
book provides an essential starting point for understanding the past and present of many key topicsin television
studies.' - AmandaD. Lotz, University of Michigan, USA 'Gray's theoretical and critical overview is comprehensive,
his programming examples are specific, his analysisis extended and thoughtful, his questions are provocative, his tone
is balanced, and his prose is jargon-free. This book is likely to inspire further inspiration... Highly recommended.'-
CHOICE 'Through complex and dense, yet well-structured and clear, arguments, the book offersa valuable and
insightful overview of television entertainment. Dynamically establishing this broad yet distinct category in television
and media studies, it is a helpful tool for teaching and opens the way for further research in this area. - Critical Studies
in TelevisionAbout the AuthorJonathan Gray is Assistant Professor of Communication and Media Studies at Fordham
University. He is author of Watching with The Simpsons: Television, Parody, and Intertextuality, and co-editor of
Fandom: Identities and Communitiesin a Mediated World and Battleground: The Media.



